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35.2% or 1,660,062 of WASHINGTON, DC Metro Adults 18 or older listened to IHEART RADIO in the past 7 days
Typical Adults 18 or older who listened to IHEART RADIO in the past 7 days are 47.2 years old (1.2% younger
than average) and have a $149,176 (5.3% higher than average) annual household income.
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WASH-FM

14.4% or 677,721 of WASHINGTON, DC Metro Adults 18 or older listened to WASH-FM in the past 7 days.
Typical Adults 18 or older who listened to WASH-FM in the past 7 days are 46.6 years old (2.4% younger
than average) and have a $144,096 (1.7% higher than average) annual household income.
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10.1% or 474,840 of WASHINGTON, DC Metro Adults 18 or older listened to WBIG-FM in the past 7 days.
Typical Adults 18 or older who listened to WBIG-FM in the past 7 days are 50.7 years old (6.% older than
average) and have a $168,980 (19.2% higher than average) annual household income.
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9.6% or 454,732 of WASHINGTON, DC Metro Adults 18 or older listened to WIHT-FM in the past 7 days.
Typical Adults 18 or older who listened to WIHT-FM in the past 7 days are 41.3 years old (13.7% younger
than average) and have a $157,413 (11.1% higher than average) annual household income.
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8.8% or 413,894 of WASHINGTON, DC Metro Adults 18 or older listened to WWDC-FM in the past 7 days.
Typical Adults 18 or older who listened to WWDC-FM in the past 7 days are 46.1 years old (3.6% younger
than average) and have a $151,176 (6.7% higher than average) annual household income.
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° 35.2% or 1,660,062 of WASHINGTON, DC Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
lHeart Adults 18 or older who listened to IHEART RADIO in the past 7 days are .7% more likely to be a college
RA D I O graduate, 9.2% more likely to work full-time, 4.9% more likely to be married, 9.5% more likely to be a

parent of 1 or more children under 18.
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WASH-FM

14.4% or 677,721 of WASHINGTON, DC Metro Adults 18 or older listened to WASH-FM in the past 7 days.
Adults 18 or older who listened to WASH-FM in the past 7 days are .2% more likely to be a college graduate,
5.5% more likely to work full-time, 3.4% more likely to be married, 27.5% more likely to be a parent of 1 or
more children under 18.
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10.1% or 474,840 of WASHINGTON, DC Metro Adults 18 or older listened to WBIG-FM in the past 7 days.
Adults 18 or older who listened to WBIG-FM in the past 7 days are 22.% more likely to be a college
graduate, 5.% more likely to work full-time, 21.% more likely to be married, 26.1% more likely to be a
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9.6% or 454,732 of WASHINGTON, DC Metro Adults 18 or older listened to WIHT-FM in the past 7 days.
Adults 18 or older who listened to WIHT-FM in the past 7 days are 6.8% more likely to be a college
graduate, 28.4% more likely to work full-time, 7.7% more likely to be married, 9.8% more likely to be a
parent of 1 or more children under 18.
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8.8% or 413,894 of WASHINGTON, DC Metro Adults 18 or older listened to WWDC-FM in the past 7 days.
Adults 18 or older who listened to WWDC-FM in the past 7 days are 4.3% less likely to be a college
graduate, 25.9% more likely to work full-time, 4.4% more likely to be married, 15.3% more likely to be a
parent of 1 or more children under 18.
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Radio Stations: WWDC-FM
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® 35.2% or 1,660,062 of WASHINGTON, DC Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
.Heart Adults 18 or older who listened to IHEART RADIO in the past 7 days are .5% less likely to own their home,
RA D I O 8.2% more likely to own a higher valued home, .% more likely to have a single-family home, 12.3% more

likely to have a dog.
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14.4% or 677,721 of WASHINGTON, DC Metro Adults 18 or older listened to WASH-FM in the past 7 days.
97 ' Adults 18 or older who listened to WASH-FM in the past 7 days are 2.9% less likely to own their home, 16.4%
® more likely to own a higher valued home, 6.2% less likely to have a single-family home, 11.4% more likely to

WASH-FM have a dog.
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10.1% or 474,840 of WASHINGTON, DC Metro Adults 18 or older listened to WBIG-FM in the past 7 days.
Adults 18 or older who listened to WBIG-FM in the past 7 days are 15.% more likely to own their home, 8.5%

more likely to own a higher valued home, 30.4% more likely to have a single-family home, 34.6% more likely

to have a dog.
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9.6% or 454,732 of WASHINGTON, DC Metro Adults 18 or older listened to WIHT-FM in the past 7 days.
Adults 18 or older who listened to WIHT-FM in the past 7 days are 13.2% less likely to own their home, 5.1%
more likely to own a higher valued home, 9.% less likely to have a single-family home, 5.% more likely to have

a dog.
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8.8% or 413,894 of WASHINGTON, DC Metro Adults 18 or older listened to WWDC-FM in the past 7 days.
Adults 18 or older who listened to WWDC-FM in the past 7 days are .% more likely to own their home, 6.%

DC 4 IOI more likely to own a higher valued home, 10.7% more likely to have a single-family home, 23.5% more likely
to have a dog.
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° 35.2% or 1,660,062 of WASHINGTON, DC Metro Adults 18 or older listened to IHEART RADIO in the past 7 days
'Heart Adults 18 or older who listened to IHEART RADIO in the past 7 days are 5.4% more likely to look up D-I-Y
RA D l O advice online, 5.% more likely to always vote in local elections, 7.6% more likely to belong to a gym, .8%

more likely to fly domestic past yr.
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Adults 18 or older who listened to WASH-FM in the past 7 days are 14.1% more likely to look up D-I-Y
advice online, .6% less likely to always vote in local elections, 29.9% more likely to belong to a gym, 10.3%

WASH-FM more likely to fly domestic past yr.

9 14.4% or 677,721 of WASHINGTON, DC Metro Adults 18 or older listened to WASH-FM in the past 7 days.
7.'
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likely to fly domestic past yr.

10.1% or 474,840 of WASHINGTON, DC Metro Adults 18 or older listened to WBIG-FM in the past 7 days.
Adults 18 or older who listened to WBIG-FM in the past 7 days are 8.4% more likely to look up D-I-Y advice
online, 15.7% more likely to always vote in local elections, 6.1% more likely to belong to a gym, 5.1% more
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9.6% or 454,732 of WASHINGTON, DC Metro Adults 18 or older listened to WIHT-FM in the past 7 days.
Adults 18 or older who listened to WIHT-FM in the past 7 days are 17.6% more likely to look up D-I-Y

[ & advice online, 10.9% more likely to always vote in local elections, 26.6% less likely to belong to a gym, .2%
less likely to fly domestic past yr.
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,Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

i

8.8% or 413,894 of WASHINGTON, DC Metro Adults 18 or older listened to WWDC-FM in the past 7 days.
Adults 18 or older who listened to WWDC-FM in the past 7 days are 2.7% more likely to look up D-I-Y
advice online, 11.2% less likely to always vote in local elections, 5.6% less likely to belong to a gym, 17.2%
less likely to fly domestic past yr.
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14.4% or 677,721 of WASHINGTON, DC Metro Adults 18 or older listened to WASH-FM in the past 7 days.
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4.3% more likely to use Sit-Down Restaurants past mo., 11.9% more likely to use Casinos pastyr., 12.9% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ 1time

16.7%

2 times

3 times

4 times

5 times

6-9times

10times or more 4.2%

® who listened to WASH-FM in the past 7 days

Total Monthly Sit-Down Restaurant Users: hly sit-Down ant Meals:
76.2% 73.0%

B WASHINGTON, DC

Avg.

Drank Past 30-days: Adults 18 or older

23 7%

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer YT

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

chinese Bagel f
Donut /
Bakery

nasan wilen umhense g | siadnod

mw
Asian

= who listened to WASH-FM in the past 7 days = WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to WASH-FM in the past 7 days [ EO/0ISINN  27.9%

wasmGron oc 27.3%

Past 12 months Casmo Activities: Adults 18 or older
Slot Machines

396,021 8.4%
279,457

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

Domestic Light Bear - v Sports Betting  PRURS20%
—E—— % v o .
Other Gambling 2.21:;6% Casinos visited past 12 months: Yes
mwho listened to WASH-FM in the past 7 days ® WASHINGTON, DC ® who listened to WASH-FM in the past 7 days W WASHINGTON, DC
WASHINGTON, DC Metro Scarborough R2 2025; Oct24-Aug25 Qual Intab 677
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Radio Stations: WASH-FM

Used Past 30-days: Adults 18 or older

8.6%

Marijuana / Cannabis Cigarettes Vape

= who listened to WASH-FM in the past 7 days = WASHINGTON, DC



Past 30-days QSR Users: Adults 18 or older

n 1time

2times
3 times
4 times
5 times
9=3times 16.4%

10times or more

~13.4%

mwho listened to WBIG-FM in the past 7 days ®WASHINGTON, DC

10.9% more likely to use Sit-Down Restaurants past mo., 17.9% less
likely to smoke cigarettes.

10.1% or 474,840 of WASHINGTON, DC Metro Adults 18 or older listened to WBIG-FM in the past 7 days.
Adults 18 or older who listened to WBIG-FM in the past 7 days are 7.2% more likely to use QSRs past mo.,

likely to use Casinos past yr., 7.2% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

s tme
3 times 11.9%
5 times

6-9times

10times or more

# who listened to WBIG-FM in the past 7 days

W WASHINGTON, DC

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Indian / steskhouse Upscale  seatood
Thai /

Other
Asian

mwhao fistened to WBIG-FM in the past 7 days

= WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to WBIG-FM in the past 7 days (12,2200l 25.7%

wasGron oc 27.3%

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals:
B0 . 81.0% 73.0%
e (S o ;
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

1,357,248 21.5% [

1,333,577 28.3%

1,118,206 23.7%

B70,154  18.5%

m 18.4%
10.9%

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

m who listened to WBIG-FM in the past 7 days

WASHINGTON, DC

B WASHINGTON, DC

Metro Scarborough R2 2025; Oct24-Aug25

Qual Intab

Slot Machines

Table Games (Craps, Poker, etc.)

6.9%
279,457 5.9%
18 3.9%

908,602 19.3%
Bar / Nightclub : 2 9
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Other Gambling Casinos visited past 12 months: Yes

B WASHINGTON, DC

® who listened to WBIG-FM in the past 7 days
574
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Radio Stations: WBIG-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who listened to WBIG-FM inthe past 7 days = WASHINGTON, DC



Past 30-days QSR Users: Adults 18 or older

n 1time

2times

3 times
4 times
5 times
6 -9times 16.4%

10times or more

13.4%
 who listened to WIHT-FM in the past 7 days ®WASHINGTON, DC

Total ngg%;’znfv QSR Users: Avg. Monthly QSR Meals:

3,004,778

e

likely to smoke cigarettes.

9.6% or 454,732 of WASHINGTON, DC Metro Adults 18 or older listened to WIHT-FM in the past 7 days.
Adults 18 or older who listened to WIHT-FM in the past 7 days are 3.3% more likely to use QSRs past mo.,
5.3% less likely to use Sit-Down Restaurants past mo., 12.2% more likely to use Casinos past yr., .2% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ 1time

) 16.7%

2 times

15.3%

3 times

4 times

5 times 7.0%

6-9times 7.5%

10times or more
® who listened to WIHT-FM in the past 7 days

Total Monthly Sit-Down Restaurant Users:
69.1% 73.0%

B WASHINGTON, DC

hly sit-Down ant Meals:

Avg.

Drank Past 30-days: Adults 18 or older

Liquor

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Thai /

Mafan  pagel/ Indian/ Steskhouse Upscale Seatood
Donut / a
Bakery

chinese

P Meican

Other
Asian

 who listened to WIHT-FM in the past 7 days mWASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholistened to WIHT-FM in the past 7 days [ BIMIIEIII 35.6%

wasGron oc 27.3%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,357,248 41.5% 908,602 19.3%
oy e Tl Games o, ek, )
Wine gar/ Nightclub FEEREY

Imported Beer Upscale Restaurant

R - %
Domestic Light Beer [0 eats v v Sports Betting PEISTI 4.3
Microbrew / Craft Beer m 18.9% i Spa m 4.8
i 8,30 1.8%
Other Gambling pEmy 570 Casinos visited past 12 months: Yes
= who listened to WIHT-FM in the past 7 days uWASHINGTON, DC ® who listened to WIHT-FM in the past 7 days = WASHINGTON, DC
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Radio Stations: WIHT-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who listened to WIHT-FM in the past 7 days =WASHINGTON, DC



DC/IO}

8.8% or 413,894 of WASHINGTON, DC Metro Adults 18 or older listened to WWDC-FM in the past 7 days.
Adults 18 or older who listened to WWDC-FM in the past 7 days are 7.5% more likely to use QSRs past mo.,
4.1% less likely to use Sit-Down Restaurants past mo., 3.3% more likely to use Casinos past yr.,, 17.9% less

likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

vmn e

2times

3 times

4 times

5 times

6 -9times

wwho listened to WWDC-FM in the past 7 days

Total Jualgtag,znfv QSR Users: Avg. Monthly QSR Meals:

I e e

mWASHINGTON, DC

3,004,778

10

1time

2 times

3 times

4 times

5 times

6-9times

times or more

® who listened

70.1%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

16.7%

15.3%

to WWDC-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users:
73.0%

11.9%
9.6%
7.9%

7.5%

B WASHINGTON, DC

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older

Higor
Any Type of Bewr
Wine
iporssi Buar
Domestic Regular Beer T 23.7%
Domestic Light Beer v v
Microbrew / Craft Beer m;‘;:’% i

w who listened to WWDC-FM in the past 7 days
WASHINGTON, DC

WWASHINGTON, DC

Metro Scarborough R2 2025; Oct24-Aug25 Qual Intab
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Past 12 months

Slot Machines

Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

# who listened to WWDC-FM in the past 7 days

391

Sports Betting
Spa
Other Gambling

Top-10 Cuisines: Adults 18 or older

(Sit- n Restaurants Used Past 30-days)

mafan  pagelf
Donut /
Bakery

chinese  pima

Indian / steskhouse Upscale  seatood
Thai /
Other
Asian

 who listened to WWDC-FM in the past 7 days. ®WASHINGTON, BC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to WWDC-AM in the past 7 days [ 3321 32.2%

wasaron oc 27.3%

Casino Activities:

Adults 18 or older

1%

Casinos visited past 12 months: Yes
®WASHINGTON, DC

Radio Stations: WWDC-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

= who listened to WWDC-FM in the past 7 days = WASHINGTON, DC



iHeart
RADIO

more

' 35.2% or 1,660,062 of WASHINGTON, DC Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
Adults 18 or older who listened to IHEART RADIO in the past 7 days are 8.6% more likely to have a 401K, .9%

likely to have an Auto Loan, 12.3% more likely to Invest/Trade Stocks Online, .3% more likely to pay with

their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

401K Plan  prryry 48.1% |

1,851,919 39.3%

IRA (Individual Retirement Account)

Stocks or Stock Options

1,319,907 2

0%
20.9%
19.4%

15.0%
13.8%

2 14.3%
582,408 12.4%
10.5%
499,501 RN
9.0%
465,954
3 2.8%
427,299 KL

9.9%
® who listened to IHEART RADIO in the past 7 days B WASHINGTON, DC

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

Financial Services Has and/or Uses: Adults 18 or older

7.7% 8.4%  7.8% 7
0% 3.6% 3.7%

Certificates of Studentloan Personal Loan Refinanced Home
Deposit (CDs) Home  Improvement
Mortgage Loan or Home
Equity Loan

i1 18.0%)
i 14.7%
10.5%|

Auto Loan Money
Market
Account

Online Bill
Paying

Mohbile
Banking

Credit Card ©Online

Banking

savings
Account

Checking  Debit or ATM
Account card

Home

Mortgage

= who listened to IHEART RADIO in the past 7 days = WASHINGTON, DC

Professional Services Used*: Adults 18 or older

Tax Preparation Service g
L 850,015 18.
800,179 17.0%

14.7%

8.2%
8.4%

Online Investing / Stock Trading

Financial Planner

693,257

Accountant

4.2%
185,957 3.9%
: 41%
BEEREL! 3.2%

Real Estate Agent

Insurance Agent at a Local Office (not online)

2.5%

Estate Planning 2.6%

f'Past 3-Months Payment Methods Used: Adults 18 or older

6.4% 6.5% 5.8% 5.9%

10.6% 11.7%

MasterCard

Apple Pay CashApp  Google Pay

2 i *Past 12 Menth: visA Debit Card venmo American Discover  Store Credit Square Cash  Facebock Samsung Pay
Divorce / Family Attorney l" ;;‘: r onths) Express Card Messenger .
m who listened to IHEART RADIO in the past 7 days B WASHINGTON, DC m who listened to IHEART RADIQ in the past 7 days m WASHINGTON, DC
WASHINGTON, DC Metro Scarborough R2 2025: Oct24-Aug25 Qual Intab 1,766

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: WASH-FM OR Radio Stations: WBIG-FM OR Radio Stations: WIHT-FM OR Radio Stations: WMZQ-FM OR Radio Stations: WWDC-FM)




971

WASH-FM

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

14.4% or 677,721 of WASHINGTON, DC Metro Adults 18 or older listened to WASH-FM in the past 7 days.
Adults 18 or older who listened to WASH-FM in the past 7 days are 7.8% less likely to have a 401K, 5.7% less
likely to have an Auto Loan, 7.8% more likely to Invest/Trade Stocks Online, 2.4% more likely to pay with their
Debit Card.

2,269,105 48.1%
1,851,919 39.3%
16.8%
19.4%

11.5%

651,873 13.8%
14.1%
582,408 12.4%
3 9.6%

499,591 10.6%

Financial Services Has and/or Uses: Adults 18 or older

OT% gaw 8.8% 70

18.9%)
-

_ 2.6% 3.7%
10.5%| -
6.7% = 2 e L7ec 293340 ﬂ
Bonds & 9.9% Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced  Home

. i Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement

: i Account M L Hi
Second Home or Real Estate Property 9.1% . ortgage ::n“: L‘ge
® who listened to WASH-FM in the past 7 days o WASHINGTON, DC w who listened to WASH-FM in the past 7 days ® WASHINGTON, DC
H H - -
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service ey T
Online Investing / Stock Trading s s
Financial Planner e 14.7%
9.2%
ot s o
—r e o
Insurance Agent at a Local Office (not online) 51.99]6 7% 12.5%11.7%
’ 2 14.1% s0% 6% 59%
1! i | i
Divorce Family Attorney ng;z% (*Past 12 Months) Zelle PayPal DebitCard  MasterCard venmo Apple Pay CashApp  Google Pay A;:;T:;n Discover Smr:ea (F::‘ed! Square Cash hf!:::;:r Samsung Pay

= who listened to WASH-FMin the past 7 days

WASHINGTON, DC Metro

Scarborough R2 2025: Oct24-Aug25

W WASHINGTON, DC
Qual Intab

m who listened to WASH-FM in the past 7 days = WASHINGTON, DC
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10.1% or 474,840 of WASHINGTON, DC Metro Adults 18 or older listened to WBIG-FM in the past 7 days.
Adults 18 or older who listened to WBIG-FM in the past 7 days are 23.4% more likely to have a 401K, 16.8%

less likely to have an Auto Loan, 36.8% more likely to Invest/Trade Stocks Online, 4.6% less likely to pay with
their Debit Card.

Investments Owned Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds F 2011
Money Market Funds mﬂ? H%
529 Plan / College Savings Plan %”'6%

N Financial Services Has and/or Uses: Adults 18 or older

13.1%
Other (Crypto / NFTs / Metals, etc.)  gresen !’.jllé;* M o i T0% 5 0% 379
ot - .. - ’ _ . e .. [ e
Bonds LRE. 9.9% Checking Debitor ATM  Savings Credit Card Online Mohile ‘Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
. Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property Lo Account Mortgage ;::;: Home
# who listened to WBIG-FM in the past 7 days M WASHINGTON, DC w who listened to WBIG-FM in the past 7 days m WASHINGTON, DC

Professional Services Used*: Adults 18 or older | \py'Past 3-Months Payment Methods Used: Adults 18 or older

850,015
Online Investing / Stock Trading
11.4%
4.9%
Real Estate Agent - vy ™, oo . .
. 6.4%
Insurance Agent at a Local Office (not online) 1.2%

3.79 12.4%11.7%
- - S
: e

: 5.5%
Estate Planning 2.5% 5 i - e P R
" 4% (*Past 12 Months) visa Zelle PayPal DebitCard MasterCard  Venmo ApplePay  CashApp GooglePay  American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attorney D.0% Express Card Messenger
m who listened to WBIG-FM in the past 7 days B WASHINGTON, DC m who listened to WBIG-FM in the past 7 days mWASHINGTON, DC

WASHINGTON, DC Metro Scarborough R2 2025: Oct24-Aug25 Qual Intab 574
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9.6% or 454,732 of WASHINGTON, DC Metro Adults 18 or older listened to WIHT-FM in the past 7 days.
Adults 18 or older who listened to WIHT-FM in the past 7 days are 27.3% more likely to have a 401K, 17.%

more likely to have an Auto Loan, 1.9% more likely to Invest/Trade Stocks Online, 1.2% less likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older
401K Plan o

2,269,105 48.1%

IRA (Individual Retirement Account)

1,851,919 39.3%

Stocks or Stock Options

28.0%
16.8%

1,319,907

R -
9.4%
LERRSY 10.6%
9 6.7%
9.9%

Mutual Funds 6%

14.9%
13.8%

15.5%
2.4%

Money Market Funds
529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)

Bonds

9.1%

Lrifps; 9.1%

who listened to WIHT-FM in the past 7 days

Second Home or Real Estate Property

B WASHINGTON, DC

Financial Services Has and/or Uses: Adults 18 or older

2.8% 3.7%
s EETTR

-l -
“ e TN

Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

Online Bill
Paying

Mohbile
Banking

Credit Card ©Online

Banking

Home

Mortgage

savings
Account

Checking  Debit or ATM
Account card

w who listened to WIHT-FM in the past 7 days m WASHINGTON, DC

Professional Services Used*: Adults 18 or older

Tax P tion Servi :
ax Preparation ce 18.0%

850,015

Online Investing / Stock Trading

800,179 17.0%

Financial Planner saed
693,257
8.4%

Accountant 8.4%

396,228

5.4%

Real Estate Agent

3

2.7%
3.2%

.9%

Insurance Agent at a Local Office (not online)

Estate Planning

1.5%
10%
0.9%

2.5%
m who listened to WIHT-FM in the past 7 days mWASHINGTON, DC

WASHINGTON, DC Metro Scarborough R2 2025: Oct24-Aug25 Qual Intab 5
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(*Past 12 Menths)

Divorce / Family Attorney

gy \Past 3-Months Payment Methods Used: Adults 18 or older

% 1L7% g go 11.4%

Discover  Store Credit Square Cash  Facebook  Samsung Pay
Card Messenger

American
Express

m WASHINGTON, DC

DebitCard  MasterCard Apple Pay Cash App

visa Zelle Venmo

Google Pay

m who listened to WIHT-FM in the past 7 days
35
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DC/I01

8.8% or 413,894 of WASHINGTON, DC Metro Adults 18 or older listened to WWDC-FM in the past 7 days.
Adults 18 or older who listened to WWDC-FM in the past 7 days are 23.% more likely to have a 401K, 23.8%

more likely to have an Auto Loan, 22.4% more likely to Invest/Trade Stocks Online, 1.5% less likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)

Bonds

2,269,105 48.1%
1,851,919 39.3%

23.0%
19.4%

15.3%
651,873 13.8%
4 15.8%
582,408 12.4%
10.0%
LERRTSY 10.6%

8.8%

Checking Debitor ATM  Savings

Credit Card

Mobile Online Bill Home

Auto Loan

Financial Services Has and/or Uses: Adults 18 or older

8.9%
16.7%) sy 4% TO% 0% 37w
e o
o a3 300 R s ]

9.9% Online Money  Certificates of Studentloan Personal Loan Refinanced Home
- Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property 0.1% Account Mortgage T:}:[ﬁ::e
# who listened to WWDC-FM in the past 7 days o WASHINGTON, DC = who listened to WWDC-FMin the past 7 days ® WASHINGTON, DC
Professional Services Used*: Adults 18 or older | (peyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service as.n.:m-; T
Online Investing / Stock Trading oS ST
Financial Planner S
Accountant 5.
Real Estate Agent 3'35_;;
i 4.8%
! Agent ata Local Office (not onli 11.7% 11.2%
nsurance Agent at a Local ice (not online) mm B.9% - 5% —

Divorce / Family Attorney

m who listened to WWDC-FM in the past 7 days

WASHINGTON, DC Metro

Scarborough R2 2025: Oct24-Aug25

(*Past 12 Menths)

=0,2%
0.9%

B WASHINGTON, DC

Qual Intab

visA

391
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DebitCard  MasterCard

venmo Cash App

m who listened to WWDC-FM in the past 7 days

Radio Stations: WWDC-FM

Google Pay

American Discover  Store Credit  Square Cash
Express Card

m WASHINGTON, DC

Facebook Samsung Pay

Messenger




° Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 2 days, 14 hours, 22 minutes

lHeart and 21 seconds each week with All Forms of Media.

R A D I O 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an avg. of 7 hours and 38 minutes each week
listening to All Local AM/FM Radio, representing 12.3% of total time spent with all forms of Media.

. S

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent

Usoge % \who mﬂ.ﬁ\i?ﬁmm RADIO WASHINGTON, DC
in the past 7 days

% of Total
Weekly H:M:

BB

32.5%

m who listened to IHEART RADIO in the past 7 days H WASHINGTON, DC

WASHINGTON, DC ~ Metro  Scarborough R2 2025: Oct24-Aug25  Qual Intab 1,766 WASHINGTON, DC ~ Metro  Scarborough R2 2025: Oct24-Aug25  Qual Intab 5,028 Hubbqrd Share of Everything
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seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WASH-FM in the past 7 days spend an avg. of 6 hours and 27 minutes each week listening to|
All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media. |

<

97 Adults 18 or older who listened to WASH-FM in the past 7 days spend an average of 2 days, 18 hours, 9 minutes and 38
.'

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
Concurrent
usoge ¥ who Iinggd%.uw;m in WASHINGTON, DC
the past 7 days
% of Total

Weekly H:M:

59.3%

® who listened to WASH-FM in the past 7 days B WASHINGTON, DC

WASHINGTON, DC Metro Scarborough R2 2025: Oct24-Aug25 Qual Intab 677 WASHINGTON, DC

Metro  Scarborough R2 2025: Oct24-Aug25 ~ QualIntab 5,028 HUbbCII" Share of Everything
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Adults 18 or older who listened to WBIG-FM in the past 7 days spend an average of 2 days, 21 hours, 7 minutes and 41
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WBIG-FM in the past 7 days spend an avg. of 8 hours and 42 minutes each week listening to
All Local AM/FM Radio, representing 12.6% of total time spent with all forms of Media.

Weekly

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent

Usege R b lsten2d 19 WBIG-FM in WASHINGTON, DC
the past 7 days

Reach

% of Total
Weekly H:M:

57.5%

35.6%

® who listened to WBIG-FM in the past 7 days m WASHINGTON, DC
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Adults 18 or older who listened to WIHT-FM in the past 7 days spend an average of 2 days, 20 hours, 1 minutes and 22
seconds each week with All Forms of Media.

() & 100.% of Adults 18 or older who listened to WIHT-FM in the past 7 days spend an avg. of 9 hours and 48 minutes each week listening to
All Local AM/FM Radio, representing 14.4% of total time spent with all forms of Media.
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Adults 18 or older who listened to WWDC-FM in the past 7 days spend an average of 2 days, 11 hours, 8 minutes and
15 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WWDC-FM in the past 7 days spend an avg. of 10 hours and 20 minutes each week listening
to All Local AM/FM Radio, representing 17.5% of total time spent with all forms of Media.
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* Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 1 days, 22 hours, 50 minutes
'Heart and 55 seconds each week with All Forms of Ad-Supported Media.
R A D | O 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an avg. of 6 hours and 57 minutes each week

listening to Local Ad-Supported AM/FM Radio, representing 14.9% of total time spent with all forms of Ad-Supported Media.
Reach %: =,
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Adults 18 or older who listened to WASH-FM in the past 7 days spend an average of 2 days, 1 hours, 53 minutes and 8
97 ' seconds each week with All Forms of Ad-Supported Media.
®

100.% of Adults 18 or older who listened to WASH-FM in the past 7 days spend an avg. of 6 hours and 0 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 12.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WBIG-FM in the past 7 days spend an average of 2 days, 4 hours, 37 minutes and 21
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WBIG-FM in the past 7 days spend an avg. of 7 hours and 18 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 13.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WIHT-FM in the past 7 days spend an average of 2 days, 2 hours, 20 minutes and 39

seconds each week with All Forms of Ad-Supported Media.

[ B 100.% of Adults 18 or older who listened to WIHT-FM in the past 7 days spend an avg. of 8 hours and 50 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 17.6% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WWDC-FM in the past 7 days spend an average of 1 days, 21 hours, 0 minutes and 9
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WWDC-FM in the past 7 days spend an avg. of 9 hours and 7 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 20.3% of total time spent with all forms of Ad-Supported Media.
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iHeart
RADIO

an avg. of 59.7 minutes/day.

Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 6 hours and
41 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for
(Local Radio delivers 14.9% of Time with Ad-Supported Media.)
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WASH-FM

avg. of 51.5 minutes/day.

| Adults 18 or older who listened to WASH-FM in the past 7 days spend an average of 7 hours and 7
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 12.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 Aﬂ Forms of Media {V Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who listened to WBIG-FM in the past 7 days spend an average of 7 hours and 31
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

avg. of 62.7 minutes/day. (Local Radio delivers 13.9% of Time with Ad-Supported Media.)
Top-:lé AII Forms of Medfa (Persons & % Reach): Adults 18 or older Top-13 Aﬂ Forms of Media {V Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 75.9 minutes/day.

| Adults 18 or older who listened to WIHT-FM in the past 7 days spend an average of 7 hours and 11
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 17.6% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 Aﬂ Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio

84

Non-Premium Cable

TV Networks
69.6

Billboards & Signs
(Weekly Drivers)
65.5

Email/Text/IM/
Zoom,etc.
(Personal &
Work)
432

339

Games
/Fanta
sy/Bett
ing
Sites...

Facebook

Instagram

Local TV Stations
54.8

Search
(Google,
Bing, etc.)
324

News/ | Gr

Bankine/H...

Non-Premium Cable
TV Networks
7t

Local TV Stations
70.6

Local AM/FM
Radio
59.4

Email/Te
xt/IM/Z
ocom,etc.
(Persona
| &
Work)
38.0

Instagram

(Google, Bing,

Billboards &
Signs
(Weekly
Drivers)
501

Facebook

Netflix /BP(UH

311 225 8.

Search Groc | B
ery |a
St... A

News/
Weath

etc.)... er/Sp...

m who listened to WIHT-FM in the past 7 days

B WASHINGTON, DC

Top-13 AII Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

% Time Spent

G rocery smms

Search (Google, Bing, etc)
News/Weather fSports (Websites/Apps)
Billboards & Signs (Weekly Drivers)
Email/Text IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Non-Premium Cable TV Networks

Local TV Stations

Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

Amazon Prime/IMDb fFireTv

WASHINGTON, DC

Total persons

ERTRY | ———
R e —
m_fm
_m
st

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

who listened to WIHT-FM
in the past 7 days

WASHINGTON, DC

ik —

= who listened to WIHT-FM in the past 7 days
Metro Scarborough R2 2025: Oct24-Aug25

B WASHINGTON, DC
Qual Intab 535

A=4% &
o el (N I~
S R B

o 40
[
Ext

oy
o
e

m

All Graphs and soefa.oi Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-13 All Forms of Ad-Supported Media (% Time Spent &
{averege ooy)

Avg. Minutes/day Spent): Adults 18 or older

Non-Premium
Cable TV
Networks

67.1

Facebook
416
Billboards &
Signs (Weekly
Drivers)
65.5

Amazon

Search
(Google,
Bing, etc.)

324

Local TV
Stations
52.8

Prime/IMDb
[FireTV
37.2

Email/Text/IM
/Zoom,etc.
(Personal &

Work)...

Shoppi
ng
(incl.
Food/A
uctio...

Instagr
am
PL

YouTube
Video...

News
/Wea
ther/

Grof

Non-Premium
Cable TV Networks
727

Local TV Stations
66.6

Local AM/FM
Radio
54.8

Billboards &
Signs
(Weekly
Drivers)
50.1

Amazon
Prime/IMDb
/FireTV
EL]

Email/Text/
IM/Zoom,et
c. (Personal
& Work)
338

Shoppi

Instagra | "8 (incl.
o Food/A
233 uctio..

News/W
eather...

Search
(Google,
Bing, etc.)

285

YouTu
be
Video

19.9 Groce...

# who listened to WIHT-FM in the past 7 days

Radio Stations: WIHT-FM

B WASHINGTON, DC

* Share of Everything

4 for Anything _




DC/ 101

avg. of 78.3 minutes/day.

| Adults 18 or older who listened to WWDC-FM in the past 7 days spend an average of 6 hours and 25
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 20.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 Aﬂ Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(averoge wees
Grocery Stores

Search (Google, Bing, etc.)

king/Financial /Real Estate (Websites/Apps)

/ ther /Sports
Billboards & Signs (Weekly Drivers)
Email/Text /iM/Zoom,etc. (Personal & Work)
Facebook

Local AM/FM Radio

Instagram

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Local TV Stations

Netflix

Total Persons:

Avg. Hours+Minutes/day with All m

m mﬂs of Media: Adults 18 or older m

who listened to WWDC-FM  WASHINGTON, DC

i —

= who listened to WWDC-FM in the past 7 days

in the past 7 days

B WASHINGTON, DC

Billboards & Signs (Weekly
Drivers)
61.6

Local AM/FM Ra

88.7
Facebook
40.3

Email/Text/IM/Z | </Fa
oom,etc.
(Personal &
Work)...

Non-Premium Cable
TV Networks
65.8

Local TV Stations
410

Search
(Google,
Bing, etc.)

News/Wea
ther/Spo...

Non-Premium Cable
TV Networks
7t

Local TV Stations
70.6

Local AM/FM
Radio
59.4

Email/Te
xt/IM/Z
ocom,etc.
(Persona
| &
Work)
38.0

Billboards
Signs

(Weekly

Drivers)
501

Instagram

311

Search

(Google, Bing,

etc.)...

&

Facebook

Netflix /Bpmn
225 R

Groc FB
ery |a
St... A

News/
Weath
er/sp...

# who listened to WWDC-FM in the past 7 days

B WASHINGTON, DC

Top-13 AII Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

G rocery smms

Search (Google, Bing, etc)
News/Weather fSports (Websites/Apps)
Billboards & Signs (Weekly Drivers)
Email/Text IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Non-Premium Cable TV Networks

Local TV Stations

Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

Amazon Prime/IMDb fFireTv

WASHINGTON, DC

Total persons

% Time Spent

Top-13 All Forms of Ad-Supported Media (% Time Spent &
{averege ooy)

Avg. Minutes/day Spent): Adults 18 or older

-
m_mr
B —
m_!m-
_m
BRER

‘who listened to WWDC-
FMinthe past 7 days

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

[w.'u"m -
usage &

e o = ¥ &
KR R B

Local AMI/FM Radio
783

(5
!

oy
o
e

Billboards & Signs
(Weekly Drivers)
616

WASHINGTON, DC

Local TV
Stations
38.4

Non-Premium

Amazon
Prime/IMD
b/FireTV
326

Networl
61.5

Search
(Google,
Bing, etc.)

279

Facebook
41.0

Email/Text/I

M/Zoom,etc.

(Personal &
Work)...

Shoppin
g (incl.
Food/A
uction...

Instagr
am
19.9

News/W
eather...

YouT
ul

Video

177 Groce...

Non-Premium
Cable TV Networks
727

Local TV Stations
66.6

Local AM/FM.
Radio
54.8

Billboards &
Signs
(Weekly
Drivers)
50.1

Email/Text/
IM/Zoom,et

c. (Personal
& Work)
338

Search
(Google,
Bing, etc.)

285

Amazon
Prime/IMDb
/FireTV
EL]

Shoppl

Instagra "8 (incl.

= Food/A
233 uctio..

News/W

YouTu K ther.,

be
Video

19.9 Groce...

® who listened to WWDC-FM in the past 7 days
Metro

Scarborough R2 2025: Oct24-Aug25

B WASHINGTON, DC
Qual Intab 391

All Graphs and soefa.oi Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

B who listened to WWDC-FM in the past 7 days

Radio Stations: WWDC-FM

B WASHINGTON, DC

* Share of Everything
for Anything _



iHeart
RADIO

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

[ 1,660,062 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 59.7 minutes every day representing 46.4% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Supported Local AM/FM Radio for an average of 51.5 minutes every day representing 47.4% of all

97 ' [ 677,721 or 100.% of Adults 18 or older who listened to WASH-FM in the past 7 days listen to Ad-
®
WASH-FM time spent daily with Ad-Supported Audio.
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[ 474,840 or 100.% of Adults 18 or older who listened to WBIG-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 62.7 minutes every day representing 44.% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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[ 454,732 or 100.% of Adults 18 or older who listened to WIHT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 75.9 minutes every day representing 45.4% of all
time spent daily with Ad-Supported Audio.
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[ 413,894 or 100.% of Adults 18 or older who listened to WWDC-FM in the past 7 days listen to Ad-

Dc IOI Supported Local AM/FM Radio for an average of 78.3 minutes every day representing 44.6% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (9’ Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 1,660,062 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to

.Heart Ad-Supported Local AM/FM Radio for an average of 59.7 minutes every day representing 46.4% of

RA D | O all time spent daily with Ad-Supported Audio.
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Supported Local AM/FM Radio for an average of 51.5 minutes every day representing 47.4% of all

97 ' 677,721 or 100.% of Adults 18 or older who listened to WASH-FM in the past 7 days listen to Ad-
®
WASH-FM time spent daily with Ad-Supported Audio.
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474,840 or 100.% of Adults 18 or older who listened to WBIG-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 62.7 minutes every day representing 44.% of all
time spent daily with Ad-Supported Audio.
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Reach % 100.0% Audio: Adults 18 or older
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454,732 or 100.% of Adults 18 or older who listened to WIHT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 75.9 minutes every day representing 45.4% of all

- time spent daily with Ad-Supported Audio.
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413,894 or 100.% of Adults 18 or older who listened to WWDC-FM in the past 7 days listen to Ad-
DC lOI Supported Local AM/FM Radio for an average of 78.3 minutes every day representing 44.6% of all

time spent daily with Ad-Supported Audio.
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iHeart
RADIO

1,660,062 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Alternative, and Classic Hits.
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WASH-FM

677,721 or 100.% of Adults 18 or older who listened to WASH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and All News.
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474,840 or 100.% of Adults 18 or older who listened to WBIG-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Adult Contemporary, All
News, and Pop Contemporary Hit Radio.
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454,732 or 100.% of Adults 18 or older who listened to WIHT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Hits, Adult
Contemporary, Alternative, and Urban AC.
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413,894 or 100.% of Adults 18 or older who listened to WWDC-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Alternative, Classic Hits, Pop Contemporary Hit
Radio, Country, and Adult Contemporary.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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985,790 or 59.4% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 61.9 minutes every day representing 27.% of all time
spent daily with Ad-Supported Video.
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394,047 or 58.1% of Adults 18 or older who listened to WASH-FM in the past 7 days watch Ad-
7 ' Supported Local TV Stations for an average of 73.4 minutes every day representing 29.8% of all time

®
WASH-FM spent daily with Ad-Supported Video.
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282,739 or 59.5% of Adults 18 or older who listened to WBIG-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 63.9 minutes every day representing 27.3% of all time

spent daily with Ad-Supported Video.
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267,349 or 64.6% of Adults 18 or older who listened to WWDC-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 38.4 minutes every day representing 20.4% of all time
spent daily with Ad-Supported Video.
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OH t 985,790 or 59.4% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
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WASH-FM

394,047 or 58.1% of Adults 18 or older who listened to WASH-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 73.4 minutes every day representing 29.8% of all time
spent daily with Ad-Supported Video.
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282,739 or 59.5% of Adults 18 or older who listened to WBIG-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 63.9 minutes every day representing 27.3% of all time
spent daily with Ad-Supported Video.
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260,669 or 57.3% of Adults 18 or older who listened to WIHT-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 52.8 minutes every day representing 23.7% of all time

B spent daily with Ad-Supported Video.
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267,349 or 64.6% of Adults 18 or older who listened to WWDC-FM in the past 7 days watch Ad-
Dc IOI Supported Local TV Stations for an average of 38.4 minutes every day representing 20.4% of all time
spent daily with Ad-Supported Video.
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Movies, Dramas, and Local News - Morning.
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/ 282,739 or 59.5% of Adults 18 or older who listened to WBIG-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Movies, Dramas, and National/Network News.
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/ 260,669 or 57.3% of Adults 18 or older who listened to WIHT-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Game Shows,

Shows, Comedies, and Dramas.

% Time 5

0, fi=
B e o
Sl e N

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

who listened to WIHT-FM
in the past 7 days

11

WASHINGTON, DC

2 b P

m who listened to WIHT-FM in the past 7 days

3.0%
u WASHINGTON, DC

et (Average ay)

Lacal TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Comedies Movies

Dramas
259

Game Shows

154
Foo
d/Co
okin

Docu
National | men
Local News - tarie
Late

125

Local News -
Evening
19.3

Local News -
Morning
24.8

/Networ

Movies
173

Comedies
18.1

Local News -
Morning

29.6 Mystery/

Suspense

Local
News -
Late
14.0

/Crime
13.4

Game Shows
16.8

Doc
ume
ntari

Nationa s
Local News - I/Netwo
Evening

222

rk News
10.4

Court Shows
14.7

Dramas
289

= who listened to WIHT-FM in the past 7 days

B WASHINGTON, DC

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(averoge week]
Sports

Local News - Evening
Comedies

Movies

Local News - Morning
Dramas

Game Shows
National/Network News.
Mystery/Suspense/Crime
Food/Cooking Shows
Local News - Late

Court Shows

Late Night Talk

WASHINGTON, DC

Total Persons.

| —————
D e —

O ———: v 5w
O ————— v
2 — ¥ 7n
VRV —T
T —— T

e T

B —

® who listened to WIHT-FM in the past 7 days
Metro Scarborough R2 2025: Oct24-Aug25

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults 13
18 orolder

B 106 |

who listened to WIHT-FM  WASHINGTON, DC
in the past 7 days

B WASHINGTON, DC
Qual Intab 535

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

sEm: 7

Ad-Supported Local TV Station Programs (% Time Spent &
fareroge o)

Avg. Minutes/day Spent): Adults 18 or older

Comedies
16.4

Sports

ram.
Dramas 228

287
Shows
10.7

Game S|
15.4

Late Night

Local News -
Evening
21.4

Local News -
Morning
2438

Mystery/Sus
pense/Crime
138

New:

Food/C

Comedies
17.0

Movies
179

Mystery/

Suspense
/Crim
14.0

Nation
al/Net
ork

Late Night
Talk...

Local News -
Evening
23.0

Local News -
Morning
29.6

Court Shows
14.7

u who listened to WIHT-FM in the past 7 days

Radio Stations: WIHT-FM

B WASHINGTON, DC
* Share of Everything

s(mﬁ al for Anything _



DC&IOI

Local TV Station n Programs (Persons & % Reach) Adults 18 or older

(average week)
Sports.

Local News - Evening
Comedies

Movies

Dramas

Local News - Morning
National/Network News
Food/Cooking Shows
Game Shows
Documentaries
Mystery/Suspense/Crime
Local News - Late

Court Shows

| 267,349 or 64.6% of Adults 18 or older who listened to WWDC-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Comedies,
Mystery/Suspense/Crime, Food/Cooking Shows, and Dramas.

% Time JE

10.5%

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

11

who listened to WWDC-FM  WASHINGTON, DC
in the past 7 days

P i

= who listened to WWDC-FM in the past 7 days

3.0%
m WASHINGTON, DC

{Auciegs ooy

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Court Shows
110

Comedies
11.8

Local News -
Morning
204

Sports
16.1

/Suspen
se/Crim
e

7.7

Local News
- Late
9.8
L=

National
/Netwo
k N

‘ Local News -
Evening
14.9

Game Shows
10.3

Dramas
16.9

Food/Coo...

Movies
173

Comedies
18.1

Local News -
Morning

29.6 Mystery/

Suspense

Local
News -
Late
14.0

/Crime
13.4

Game Shows
16.8

Doc
ume
ntari

Nationa s
Local News - I/Netwo
Evening

222

rk News
10.4

Court Shows
14.7

Dramas
289

® who listened to WWDC-FM in the past 7 days

B WASHINGTON, DC

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(averoge week]
Sports

Local News - Evening
Comedies

Movies

Local News - Morning
Dramas

Game Shows
National/Network News.
Mystery/Suspense/Crime
Food/Cooking Shows
Local News - Late

Court Shows

Late Night Talk

WASHINGTON, DC

Total Persanc

R ) I ——_d—T Y
S ——i - ;.
o — |
e TR ITH
R ——— n
CH P —T N R

m who listened to WWDC-FM in the past 7 days
Metro Scarborough R2 2025: Oct24-Aug25

B

&

N

~ [ n N
o Bt Pale [0 0
R § :.' RS

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults 13
18 orolder

miidtm
:
wha listened to WWDC- WASHINGTON, DC
FMin the past 7 days

=g
.
E

D by
-
R R S

g
ol
®

B WASHINGTON, DC
Qual Intab 391

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

ime Spent (Al

Ad-Supported Local TV Station Programs (% Time Spent &
fareroge o)

A

vg. Minutes/day Spent): Adults 18 or older

Court Shows
11.0

Comedies
111

Local News -
Morning
204

Sports
16.1

Mystery
/Suspen
se/Crim
e
8.1

Local
News -
Late
9.8

Movies
10.8

Nation
al/Net
ork

Late Night
Talk...

Local News -
Evening
157

Game Shows
103

Dramas
17.8

Food/Co...

Comedies
17.0

Movies
179

Mystery/

Suspense
/Crim
14.0

Nation
al/Net
ork

Late Night
Talk...

Local News -
Evening
23.0

Local News -
Morning
29.6

Court Shows
14.7

® who listened to WWDC-FM in the past 7 days

Radio Stations: WWDC-FM

B WASHINGTON, DC
* Share of Everything

s(mﬁ al for Anything _



.H t | 1,186,014 or 71.4% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
1 ear Supported Social Media for an average of 140.4 minutes every day representing 29.3% of all time
RA D I O spent daily with Ad-Supported Digital Media.
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488,761 or 72.1% of Adults 18 or older who listened to WASH-FM in the past 7 days use Ad-
97 ' Supported Social Media for an average of 174.2 minutes every day representing 34.8% of all time

® . . - .
WASH-FM spent daily with Ad-Supported Digital Media.
Avg. Week All _Qigital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Search (Google, Bing, etc.) 4 197 88 89.0%
OTT TV Streaming Services m 86 2o Online Classes, | Email/Text C(I):s“:ei
Banking/Financial/Real Estate (Websites/Apps) m 26, 00 :;T:zg:i’ IlMZ:Om, Schools,,
T T e = o s Colleges,
' “ ial Medi HINEEIEES fressona.: OTT TV Streaming Services lJniverE:ties

OTT TV Streaming | i | . 52.8
Services ouTub | Non= Search Social Media
106.5 o Premiu | (Google 160.2 = STl Local TV

Email/Text/IM/200m.etc. (Personal & Work)

Games/Fantasy/Betting Sites

T

m+Pre , Bing, Premium+P
mium... etc.)... remium
| Cable...

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

Streaming Audio C Game
(Local Radio/ Vv g | s/Fan Email/Text/I h

o, A T
Online Classes, Schools, Colleges, Universities m {:‘:‘;';" 1% Podcasts/Streaming | Strea (inc tasy/ Streaming Audio (Local Radio/ |M/Zoom,et| (Googl
" - . : Social Media Services) n od | Be Podcasts/Streaming Services) ['e.(Personal e, Games/Fa
A 2ol 2e s ] o Rsten e 0 WA FM A SHINGTON DG H-!! 199.4 92.2 28. / 146.4 S Workla| Bing.. ntasy/Be..
in the past 7 days | |
toca v streaming - PREERT7Y R TR O —_— '

# who listened to WASH-FM in the past 7 days B WASHINGTON, DC m who listened to WASH-FM in the past 7 days = WASHINGTON, DC
Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Toml Persons.

vttt O —— ¥
S ——— T

Non- Email /Text/
Premium+Pre  IM/Zoom,et
mium Cable ¢. (Personal

Streaming Audio
(Local Radio/

Podcasts/Streami Streaming Audio

ot T — T . reamngiutio S0 o
Aansgss 0 Eamm q p 413
orTVsiming s 7 E— T 1 : = !
Services)
o oo 1 RS il m —_
Email/Text/IM Local TV 783 o
o, . (T T e, f2oom et ek
—— e . Hourssinues/dey with - PO personal -
Games [Fantasy/Betting Sites Supported Digital: Adults 18 or older m Shappl
= [ Shoppi
King/Financial/Real Estate (Websites /Apps) Non- g (incl. g w‘..,\
Non-PrestiumsPremium Cable Streaming YouTube/TikT | Premium-+Pr R cath OTT TV Streaming te, | find |
concament Social Media ok, etc, emium | uction... Social Media Services c)  Food/
Local TV Streaming Usage 5

174.2 312 Cable...

138.4 77.9 28.5 Aucti..  Banki..

who listened to WASHFM  WASHINGTON, DC -
0.0%

Online Classes, Schools, Cofleges, Universities it the nasr 7 ngs

m who listened to WASH-FM in the past 7 days ® WASHINGTON, DC m who listened to WASH-FM in the past 7 days W WASHINGTON, DC
WASHINGTON, DC Metro Scarborough R2 2025: Oct24-Aug25 Qual Intab 677 + Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved. for Anything _

Radio Stations: WASH-FM



Avg. Week All Digital (Persons & % Reach}' Adults 18 or older

Search (Google, Bing, etc.)
OTT TV Streaming Services
Banking/Financial/Real Estate (Websites/Apps)

AN eather /Sports (Websites/Apps)
/ ts

Sodial Media

Email/Text/IM/200m.etc. (Personal & Work)

Streaming Audio (Local Radio/ ...

Games/Fantasy/Betting Sites
Shopping (indl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Online Classes, Schools, Colleges, Universities

Local TV Streaming
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327,134 or 71.9% of Adults 18 or older who listened to WIHT-FM in the past 7 days use Ad-
Supported Social Media for an average of 149.4 minutes every day representing 27.8% of all time
spent daily with Ad-Supported Digital Media.
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318,807 or 77.% of Adults 18 or older who listened to WWDC-FM in the past 7 days use Ad-
Supported Social Media for an average of 120.3 minutes every day representing 26.% of all time
spent daily with Ad-Supported Digital Media.
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iHeart
RADIO

1,186,014 or 71.4% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 48.8 minutes every day representing 34.8% of all time spent
daily with Ad-Supported Social Media.
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467,761 or 69.% of Adults 18 or older who listened to WASH-FM in the past 7 days use Ad-
Supported Facebook for an average of 63.5 minutes every day representing 36.4% of all time spent

daily with Ad-Supported Social Media.
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363,738 or 76.6% of Adults 18 or older who listened to WBIG-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.8 minutes every day representing 38.5% of all time spent
daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

e

WASHINGTON, DC
in the past 7 days

B WASHINGTON, DC

El
& : i‘ - :. g

Facebook
56.7

0.8%

YouTube
Video
17.0

Instagram
30.0

LinkedIn
13.5

WhatsA
pp...

Linked|
TikTok n
13.7 10.8

Instagram

Reddit WhatsA
7.6 pp..

31.1

YouTube Video
20.0

Facebook
49.7

® who listened to WBIG-FM in the past 7 days

B WASHINGTON, DC

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Totol persans:

o T ———T

Instagram

YouTube Video

TikTok

Linkedin

Reddit

WhatsApp

X

Pinterest

Snapchat
Others(Rumble, Twitch, Gab,Pa...
Blogs/Message Boards (read...

tumblr

WASHINGTON, DC

pr S—- 1
ioaae | i.coc]
(C1oes [ 5225y
0% m wdomen
(227000 | ol
[1750c | T

u who listened to WBIG-FM in the past 7 days
Metro

= e

who listened to WBIG-FM

Scarborough R2 2025: Oct24-Aug25
All Graphs and soefa.al Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18

orolder

WASHINGTON, DC
in the past 7 days

= WASHINGTON, DC
Qual Intab 574

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
55.8

Instagram
243

Pi
LinkedIn Red nt
8.9 dit

555

TikTok X
12.3 7.9

Reddit | Pinte
Linkedin 4.7 re

7.5

TikTok
13.7

Facebook
46.4

¥ who listened to WBIG-FM in the past 7 days

Radio Stations: WBIG-FM

B WASHINGTON, DC
* Share of Everything



Facebook
Instagram
YouTube Video
Linkedin
TikTok
Reddit
WhatsApp
X
Pinterest
Others(Rumble, Twitch,Gab, Par...
Snapchat
Blogs/Message Boards (read...
tumblr

327,134 or 71.9% of Adults 18 or older who listened to WIHT-FM in the past 7 days use Ad-
Supported Facebook for an average of 41.6 minutes every day representing 27.8% of all time spent
daily with Ad-Supported Social Media.
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306,982 or 74.2% of Adults 18 or older who listened to WWDC-FM in the past 7 days use Ad-

DC IO' Supported Facebook for an average of 41. minutes every day representing 34.1% of all time spent
daily with Ad-Supported Social Media.
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iHeart
RADIO

1,186,014 or 71.4% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 48.8 minutes every day representing 34.8% of all time spent

daily with Ad-Supported Social Media.
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467,761 or 69.% of Adults 18 or older who listened to WASH-FM in the past 7 days use Ad-
97.' Supported Facebook for an average of 63.5 minutes every day representing 36.4% of all time spent
WASH-FM daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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363,738 or 76.6% of Adults 18 or older who listened to WBIG-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.8 minutes every day representing 38.5% of all time spent
daily with Ad-Supported Social Media.
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Reach % Social Media: Adults 18 or older
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327,134 or 71.9% of Adults 18 or older who listened to WIHT-FM in the past 7 days use Ad-
Supported Facebook for an average of 41.6 minutes every day representing 27.8% of all time spent
daily with Ad-Supported Social Media.
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306,982 or 74.2% of Adults 18 or older who listened to WWDC-FM in the past 7 days use Ad-

DC IOI Supported Facebook for an average of 41. minutes every day representing 34.1% of all time spent
daily with Ad-Supported Social Media.
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iHeart M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 104,578; All Other
RADIO Digital Media: 100,344; Social Media: 67,879; Non-Prem. Cable: 34,316; Local TV: 33,377
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WASH-FM

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 42,495;
Local Radio: 42,489; Social Media: 31,125; Non-Prem. Cable: 14,547; Local TV: 13,781
| reaching Adults 18 or older who listened to WASH-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 28,675; Social Media: 19,859; Non-Prem. Cable: 10,427; Local TV: 9,556
 reaching Adults 18 or older who listened to WBIG-FM in the past 7 days.

Local Radio: 30,460; All Other
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 27,788; All Other
Digital Media: 27,049; Social Media: 20,249; Non-Prem. Cable: 9,832; Local TV: 9,058

- R4 : " .
reaching Adults 18 or older who listened to WIHT-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 20,080; Social Media: 14,595; Local TV: 7,020; Non-Prem. Cable: 6,541
| reaching Adults 18 or older who listened to WWDC-FM in the past 7 days.
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iHeart
RADIO

1,366,308 or 82.3% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 56.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 36.1 minutes/day.
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WASH-FM

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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564,996 or 83.4% of Adults 18 or older who listened to WASH-FM in the past 7 days spend an
average of 53.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 31.2 minutes/day.
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414,928 or 87.4% of Adults 18 or older who listened to WBIG-FM in the past 7 days spend an
average of 69.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 38. minutes/day.
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360,912 or 79.4% of Adults 18 or older who listened to WIHT-FM in the past 7 days spend an

average of 65.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

P

Stations Out-of-Home for an average of 46. minutes/day.
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DC/ 101

331,385 or 80.1% of Adults 18 or older who listened to WWDC-FM in the past 7 days spend an
average of 61.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 47.4 minutes/day.
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lHeaI't 1,366,308 or 82.3% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 56.7 minutes per day driving, seeing Billboards and Signs representing 34.9% of all Time Spent
R A D l O with Ad-Supported Out-of-Home Media.
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564,996 or 83.4% of Adults 18 or older who listened to WASH-FM in the past 7 days spend an average of
- 53.5 minutes per day driving, seeing Billboards and Signs representing 36.% of all Time Spent with Ad-

WASH-FM Supported Out-of-Home Media.
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TH 414,928 or 87.4% of Adults 18 or older who listened to WBIG-FM in the past 7 days spend an average of
100.3

69.9 minutes per day driving, seeing Billboards and Signs representing 40.5% of all Time Spent with Ad-
Supported Out-of-Home Media.
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360,912 or 79.4% of Adults 18 or older who listened to WIHT-FM in the past 7 days spend an average of
65.5 minutes per day driving, seeing Billboards and Signs representing 32.8% of all Time Spent with Ad-

P Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reach "Share of Ad-Supported OOH Media"
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331,385 or 80.1% of Adults 18 or older who listened to WWDC-FM in the past 7 days spend an average of

Dc IOI 61.6 minutes per day driving, seeing Billboards and Signs representing 31.8% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reach "Share of Ad-Supported OOH Media"
i - 159 |
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to use Route 118/Germantown Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,366,308 or 82.3% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 56.7 minutes per day driving an average of 33. miles each day and are 53.6% more likely
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971

WASH-FM

564,996 or 83.4% of Adults 18 or older who listened to WASH-FM in the past 7 days spend an
average of 53.5 minutes per day driving an average of 31.1 miles each day and are 112.5% more
likely to use Route 118/Germantown Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
5%

1-95/1-495/Capital Beltway py¥iyts iy

-6 e
1-295/Baltimore Washington Parkway [ESEES o 27.1%
Route 1 i — 17,55

Route 355/Rockville Pike/Wisconsin Avenue [Zygnn 11.6925'1%
Route 28 255
Massachusetts Avenue 7‘7;;,0'1%
Route 118/Germantown Road M _—os%
7%
Rowee s FRE &
Route 97/Georgia Avenue BN
Route 50/New York Avenue B
8.0%
16th Street 3%
9%
K Street 75%
Constitution Avenue 5.0%%8%
Route 301 5%
401,613 85%

Route 185/Connecticut Avenue g;f,"?‘
Route 5/Branch Avenue 5};%“%

Pennsylvania Avenue

14th Street 6'7?236
Veirs Mill Road g:?;’z
Route 29/Colesville Road 5{;6% Avg. Hours+Minutes/day Driving:
Montrossfiaad m -& 1% Adults 18 or older

New Hampshire Avenue BEBIRS7%
Randolph Road

_» 292

PLNPE 5.4% Avg. Miles/Day
N 3 4.9% Driving.
H sueEt/Bennmg Road EURE a.0% who listened to WASH-FM WASHINGTON, DC
Independence Avenue [HE® 40% in the past 7 days
= who listened to WASH-FM in the past 7 days ® WASHINGTON, DC

WASHINGTON, DC Metro Scarborough R2 2025: Oct24-Aug25 Qual Intab 677
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC, All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
20878 68%
22304
22032
22030
20147
20871
22314
22191
20785
22180
20906

\

67,087 1.44%

4.35%

1

2.73%
0.73%

11

2
®

1.18%

2.26%
N 0.43%

¥

2 b
$ 53
g

e
o

=
@
@
®

1.76%

22202
20886

2 _; 3
&
e
& o
# 5 -
o 3
2]

1.36%

G
B
B> B

20705
20744
20019
20148
22043
20882
22193
22207
20852
20001
20866
22152
20784

Radio Stations: WASH-FM

Top-26 Employment Zip Codes: Adults 18 or older

20020 ssoe.s 0.81% .
22035 [ITEEO—— 2.57%

20852 i 000 o0%

22180 PEPEDIT— 2.3%%

20878 43 784 0.93% 220N,

20871 [ o ey 1.89%

22030 m 0.85% L%

20886 0.56% Low
20001 P 7
20910

20002 — 1.40%
20705
20744
20784 —
20016
20879
20147
20002
20005
20866
20166
22042
22314
20004 0.33%
22191

2200 JFTO ™

i

* Share of Everything
for Anything _




B

414,928 or 87.4% of Adults 18 or older who listened to WBIG-FM in the past 7 days spend an
average of 69.9 minutes per day driving an average of 40.7 miles each day and are 46.4% more likely
to use |I-66 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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360,912 or 79.4% of Adults 18 or older who listened to WIHT-FM in the past 7 days spend an
average of 65.5 minutes per day driving an average of 38.1 miles each day and are 76.5% more likely
to use New Hampshire Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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331,385 or 80.1% of Adults 18 or older who listened to WWDC-FM in the past 7 days spend an
average of 61.6 minutes per day driving an average of 35.8 miles each day and are 117.4% more
likely to use East-West Highway than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who listened to IHEART RADIO in the past 7 days)
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502,203 or 30.3% of Adults 18 or older who listened to IHEART RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 30.6% of all
time spent daily with All forms of Print Media.
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(Radio Stations: WASH-FM OR Radio Stations: WBIG-FM OR Radio Stations: WIHT-FM OR Radio Stations: WMZQ-FM OR Radio Stations: WWDC-FM)

B WASHINGTON, DC
* Share of Everything

i for Anything _



971

WASH-FM

201,808 or 29.8% of Adults 18 or older who listened to WASH-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 29.8% of all time
spent daily with All forms of Print Media.

Avg. Week All Print n'{lwe"dia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street lournal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

o —g
P

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

m-? T
PO = %

who listened to WASH-FM in the
past 7 days

Local Daily
New York Times Newspaper(s)
(Daily) (Daily+Sunday)
89 86

New York Times
(Daily+Sunday)

New York Times

(Sunday) 126

163 <
Local Daily

Newspaper(
5) (Daily | Magazines
79 78
i

Direct Mail
Advertising
USA Today (excluding
(Daity) Catalogs)
83 75

New York Times
(Sunday)
145

USA Today (Daily)
12.1

New York Times

(DaltysSunday)
19

(Daily+Sunday)

Local Daily
Newspaper(s)
(Daily
87

(excluding Catalogs)
73

w who listened to WASH-FM in the past 7 days ® who listened to WASH-FM in the past 7 days B WASHINGTON, DC

Avg. Week Ad-Supported f\ﬂfrint Media (Persons & % Reach): Adults 18 or olde! hﬁvﬂg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)

ctmainersnre oo T —T T

B WASHINGTON, DC

Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily)

New York Times {Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Wall Street Journal

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or older| m

New York Times
(Sunday)
163

(Daily)
83

Local Daily
Newspaper(s)
(Sunday)
120
Magazines
78

New York Times
(Sunday)
145

‘Wall Street Journal
(Daily)
10.0

Local Daily
Newspaper(s)
(Daity+Sunday)
93

All Local Weekly Newspapers

coors PR i 50

Direct Mail

Local Daily
Newspaper(s)
(Sunday)

New York Times
{Daily+Sunday)

‘who listened to WASH-FM in WASHINGTON, DC

Local Daily
Mewspaper(s) (Daily
129 1.9 87

New York Times. New York Times. Local Daily
(Daily+Sunday) (Daity) Newspaper(s) (Daily

Books

WASHINGTON, DC Metro

the past 7 days

126 89 79

Scarborough R2 2025: Oct24-Aug25

i 0%

= who listened to WASH-FM in the past 7 days

B WASHINGTON, DC

Qual Intab 677

All Graphs and soefo.ai Data Modeling Copyright ©@ 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who listened to WASH-FM in the past 7 days

Radio Stations: WASH-FM

B WASHINGTON, DC

* Share of Everything

i for Anything _




Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

162,517 or 34.2% of Adults 18 or older who listened to WBIG-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 31.5% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who listened to WBIG-FM in the WASHINGTON, DC
past 7 days

4%

175505 | 3.7%"
TR ¥ s,

u who listened to WBIG-FM in the past 7 days B WASHINGTON, DC

New York Times
(Daily+Sunday)
112

New York Times
[Sunday)
141

(Daily+Sunday)
9.6

Local Daily
Newspaper(s)
(Daily
88

Magazines

New York Times.
(Daity)

Direct Mail
Advertising
(exciuding Catalogs)
79

Catalo....

New York Times
(Sunday)
145

USA Today (Daily)
121

New York Times
(Daily+Sunday)
119

\WallSureettlonmalyy  New York Times
(Daity)

] (Daily)
94

100

Local Daily

Newspaper(s)

(Daily+Sunday)
93

Magazines

Direct Mail
Advertising
(excluding Catalogs)
73

Local Daily
Newspaper(s)
(Daily Catalogs
87 3.7

® who listened to WBIG-FM in the past 7 days

B WASHINGTON, DC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or olde

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
Mew York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

WASHINGTON, DC Metro

Scarborough R2 2025: Oct24-Aug25

Torf persons: %

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

394 Hlaﬁa% who listened to WBIG-FM in ‘WASHINGTON, DC
P 881 e
# who listened to WBIG-FM in the past 7 days B WASHINGTON, DC

Qual Intab 574

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

r Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Time Spent

New York Times
(sunday) (Daily+Sunday)
141 12

Local Daily
Newspaper(s)
(Sunday)
134

Wall Street
Joumnal {Daily}
1.0

New York Times |

USA Today (Daily}
104

Local Daily

N per(s)

Magazines
100

Direct M
Advertisi
(excluding Cata
79

New York Times
(Sunday)
145

Local Daily
Newspaper(s)
(Sunday)
129

New York Times
{Daily+Sunday)
19

‘Wall Street Journal
{Daily}

Magazines
81

Direct Mail
Advertising
(excluding
Catalogs)

73

Local Daily
Newspaper(s) {Daily
837

® who listened to WBIG-FM in the past 7 days

Radio Stations: WBIG-FM

soefa.ai

WASHINGTON, DC
* Share of Everything
for Anything _



]
-~ 21

115,958 or 25.5% of Adults 18 or older who listened to WIHT-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 30.4% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Sunday)

USA Today (Daily)
85

‘Wall Street Journal

New York Times

ot v s g o) YR . e -
100 94
= ] New York Times
e torctnes ot P v

New York Times (Daily+Sunday)
New York Times (Sunday)

Wall Street Journal (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

Direct Mail

Advertising

New York (excluding

| Times (Daily) | Caralogs)
79 738

Magazines

145

USA Today (Daily)
121

Local Daily

Newspaper(s)

(Daily+Sunday)
93

Magazines

Direct Mail
Advertising
(excluding Catalogs)

USA Today (Daily) 73
oca| Weekly Newsparicrs mm New York Times New York Times Newspaper(s) Catalog New York Times Newspaper(s)
Magazines i who listened to WIHT-FM in the WASHINGTON, DC [Sunday) (Daily+Sunday) | (Daily+Su (Daily s (Daily+Sunday) (Daily Catalogs
oive: PO 13 ootto "
Catologs  ERTRETR el "> 3%
u who listened to WIHT-FM in the past 7 days W WASHINGTON, DC = who listened to WIHT-FM in the past 7 days B WASHINGTON, DC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
Mew York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Torf persons:

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

vg. Minutes/day Spent): Adults 18 or older

New York Times New York Times

fSonciay) DailysSunda
Bo ( e v)

Local Daily
Newspaper(s)

Wall Street

Magazines

Local Daily

Newspaper(s)

(Daily+Sunday)
80

Local Daily

New York Times
(Sunday)
145

Local Daily
Newspaper(s)

‘Wall Street Journal
{Daily}

New York Times Local Daily

Magazines
81

Direct Mail
Advertising
(excluding

Catalogs mu%zj% who Estened 1o WEIT-EM i WASHINGTON, DC (Sumi:vl lnmmagl ;naim ne\«,-spap:.és: (Daily (Sunday) lDailwlSt;ndaﬂ Newspaper(s) (Daily (a(all;_\gs)
the past 7 days 11 -9 129 11 87 13
oo Pl 5%
# who listened to WIHT-FM in the past 7 days ® WASHINGTON, DC ® who listened to WIHT-FM in the past 7 days B WASHINGTON, DC

WASHINGTON, DC Metro Scarborough R2 2025: Oct24-Aug25 Qual Intab 535
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything
for Anything :

soefa.ai

Radio Stations: WIHT-FM



DC/10f

111,676 or 27.% of Adults 18 or older who listened to WWDC-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing 30.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print %eﬂﬂq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Pt T ereew—

P T %

= who listened to WWDC-FM in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

m
m

0.6%

0:18

WASHINGTON, DC
the past 7 days

B WASHINGTON, DC

New York Times
(Daily+Sunday)
87

Local Daily
Newqme;ﬂ (Sunday)

Local Daily

New York Times
(Sunday)
103

Local Daily
Newspaper(s)
(Daily

USA Today (Daily)
118 72

New York Times

g
{excluding Catalogs)
66

Catalogs
a4

‘Wall Street Journal New York Times
(Daity) (Daily)
100 9.4

New York Times
{Sunday)
145
Local Daily
Newspaper(s)
(Daily+Sunday)
93

Magazines

USA Today (Daily)
i Direct Mail
Advertising
(excluding Catalogs)
73
Local Daily
New York Times Newspaper(s)
(Daily+Sunday) (Daily Catalogs
118 87 3.7

# who listened to WWDC-FM in the past

7 days B WASHINGTON, DC

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
Mew York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

WASHINGTON, DC Metro

PP 7
= 8%

# who listened to WWDC-FM in the past 7 days
Scarborough R2 2025: Oct24-Aug25

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

who listened to WWDC-”Min
the past 7 days

‘WASHINGTON, DC

BWASHINGTON, DC

Qual Intab 391

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 18 or older

New York Times
(Daily+Sunday)
87

New York Times
(Sunday)

10.3 !
Local Daily

N per(s)
(Daily+Sunday)
1.1

Local Daily
Newspaper(s)
(sunday) Magazines
105 88

Local Daily
Newspaper(s) (Daily
72

Wall Street Journal
(Daily)

Direct Mail
Advertising
(excluding Catalogs)

66

‘Wall Street Journal
{Daily}

New York Times
(Sunday)
145

Magazines
81

Direct Mail
Local Daily Advertising
Newspaper(s) New York Times Local Daily (excluding
(Sunday) {Daily+Sunday) Newspaper(s) {Daily Catalogs)
129 119 837 73

® who listened to WWDC-FM in the past 7 days

Radio Stations: WWDC-FM

B WASHINGTON, DC

li * Share of Everything

for Anything :



iHeart
RADIO

Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who listened to IHEART RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

2,107,262
1,871,732

1,449,979

1.289,197 27.3%

Local AM/FM Radio

894,055 19.0%

Video Streaming Services
Local Broadcast TV

Audio Streaming Services
Cable TV Networks
Billboards

Podcasts

Newspapers

950,030 20.1%
741,680 15.7%
636,114 13.5%

759,562 16.1%

642,554 13.6%
WASHINGTON, DC
618,118 13.1%

550,954 11.7%

m P18+ who listened to IHEART RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

WASHINGTON,DC  Metro  Scarborough R22025: Oct24-Aug25 Qualintab: 1766 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a o al for Anything *

(Radio Stations: WASH-FM OR Radio Stations: WBIG-FM OR Radio Stations: WIHT-FM OR Radio Stations: WMZQ-FM OR Radio Stations: WWDC-FM)



"Advertising Actions"

WASH-FM P18+ who listened to WASH-FM in the past 7 days (Shopped/Visited/Bought past 3mos

971

Due to Ads on %)

Social Media 2,107,262 44.7%

Direct Mail 1,449,979 30.8%

Websites 1,871,732 39.7%

Broadcast, Cable, & Sat TV 1280107 27.3%

Video Streaming Services

950,030 20.1%

Local AM/FM Radio 894,055 19.0%

"w

Audio Streaming Services 636,114

Cable TV Networks

759,562

Local Broadcast TV 7;41680
Billboards
S
Podcasts 618,118 13.1%

H P18+ who listened to WASH-FM inthe past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC Metro Scarborough R22025: Oct24-Aug25 Qual Intab: 677

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. Soefa.al for Anything =

Radio Stations: WASH-FM



Websites
Social Media
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who listened to WBIG-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)

1,871,732

2,107,262 44.7%

1,449,979 30.8%

1,289,197

Local AM/FM Radio

894,055 19.0%

Cable TV Networks

Local Broadcast TV

Video Streaming Services
Newspapers

Audio Streaming Services
Podcasts

Billboards

759,562 16.1%

741,680 15.7%

950.030

550,954

636,114 13.5%

WASHINGTON, DC

618,118 13.1%

642,554 13.6%

H P18+ who listened to WBIG-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

WASHINGTON,DC Metro  Scarborough R22025: Oct24-Aug25 Qual Intab: 574 . sShare of EveryEhing
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a 4 al for Anything =

Radio Stations: WBIG-FM



"Advertising Actions"

P18+ who listened to WIHT-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due

to Ads on %)
Social Media
Websites 1.871.732 39.7% .

Video Streaming Services

LocalAM/FM Radio gyl 19.0%

Local Broadcast TV gpies 15.7%
Audio Streaming Services gerein 13.5%
.6%

] WASHINGTON, DC

Newspapers Ee 0654 =

m P18+ who listened to WIHT-FM inthe past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC  Metro  Scarborough R22025: Oct24-Aug25 Qualintab: 535 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. so e a o al for Anything *

Radio Stations: WIHT-FM



"Advertising Actions"

P18+ who listened to WWDC-FM in the past 7 days (Shopped/Visited/Bought past 3mos

DC/ 101

Due to Ads on %)

Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Malt

Local AM/FM Radio

1
LocalBroadcast TV geypuies 15.7%
1%
1%

Video Streaming Services 950,030 T

Billboards
Audio Streaming Services
Newspapers
Podcasts
Cable TV Networks

H P18+ who listened to WWDC-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC Metro Scarborough R22025: Oct24-Aug25 QualiIntab: 391

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. Soefa.al for Anything =

WASHINGTON, DC

Radio Stations: WWDC-FM



